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Insight 1. 
Fresh produce 

is unique
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Insight 2. 
Omni-channel is bad for produce 

brands…currently (unless in China)
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3a. Brands are 
being devalued 

due to loss of 
control
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3b. Loss of brand story = loss of premium
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For comparison: Driscoll brand story in China
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When brands devalued, opportunity for private label
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Insight 3. 
Disruption is the 

new normal
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Insight 4. 
You must proactively plan for 

your omni-channel future.
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“To summarize: omni-channel is here to stay. 

If you are in the fresh produce industry, you need to stop referring to this as 
new or disruptive and start thinking strategically about how your brand and 
company will thrive in the new norm. 

- If you are not embracing change
- If you are waiting for online selling to ‘come right’ so it works for you
- If you are not actively thinking about how omni-channel will impact your 

business, your sales or your brand…you are already behind.”

Lisa Cork
Perishable Pundit, Oct 2018
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Lisa Cork
Fresh Produce Marketing Ltd.
Ph: +64 274 772 842
E: lisa@freshproducemarketing.com
Twitter: @LisaCork_FPM
Insta: BrandsandPacks
Web: freshproducemarketing.com
LinkedIn: LisaCork
SKYPE: LisaSCork

Thank you!

Email/message me to request my white paper: 
5 Ways ‘Generation Voice’ Will Change How You Think About Brands
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